Syllabus (Updated 1/10/26)
COM 101 Mass Media in the School of Communication
Spring 2026 Section 002 (MWF 9-9:50 a.m.)
Instructor Information
Instructor		Kenzie Reimers
Office			Fell 053
Office Hours		MWF 11:00am – 12:00pm or by appointment 
Classroom		Fell 052
Email 			mpreime@ilstu.edu
Course Overview
Description
This course is an introduction to mass media business and creative careers with a focus on the curricular options in the School of Communication.
Objectives
Upon successful completion of this course, students will be able to:
· Demonstrate an understanding of mass media career options
· Demonstrate a familiarity with the mass media courses and instructors in the School of Communication 
· Write a basic audio/video script
· Define basic terms and concepts of audio, visual, and interactive media creation
· Create a digital portfolio with audio and video elements that defines their career brand
· Define basic terms and concepts of mass media sales, promotion, and management
Contact Hours
Three 50-minute lecture/labs per week
Course Materials
Textbook
Hobbs, R. (2017). Create to learn: Introduction to digital literacy. Hoboken, NJ: John Wiley & Sons.
Instructional Materials
· Computer with access to the internet and Zoom
· USB drive or other portable storage or a cloud storage
· Canvas materials
· Assignments
· Gradebook
· Resources

Course Policies
Academic Integrity
Students are expected to be honest in all academic work, consistent with the academic integrity policy as outlined in the Code of Student Conduct. All work is to be appropriately cited when it is borrowed, directly or indirectly, from another source. Unauthorized and unacknowledged collaboration on any work, or the presentation of someone else’s work, is plagiarism. In certain circumstances, the instructor may be required to refer violations to the Office of Student Conduct and Community Responsibilities.
Artificial Intelligence (AI)
Content generated by an Artificial Intelligence third-party service or site (AI-generated content) without proper attribution or authorization is another form of plagiarism. If you are unsure about whether something may be plagiarism or another form of academic dishonesty, please reach out to me to discuss it as soon as possible. Any allegation of academic dishonesty may be referred to Student Conduct and Community Responsibilities, a unit of the Dean of Students Office, for possible review. If found responsible for academic dishonesty, a grade penalty can also be applied.
Attendance
As stated in the Undergraduate Catalog, students are responsible for attending class and completing all academic work. Although students do not earn points for mere attendance in this course, students do earn points for assignments that can only be completed by those in attendance. For example, the Guest Reflections cannot be completed unless you are in attendance or have an excused absence that is communicated ahead of time. 

Students are not guaranteed to make up points missed during absences unless due to participation in a university-sanctioned activity, to fulfill a religious obligation, or as provided in the university’s Policies and Procedures. In these instances, students must work with their sponsoring department or the Dean of Students Office to obtain and send documentation to all their instructors.  
Absences due to Student Bereavement 
Students who experience the death of an immediate family member or relative as defined in the University Student Bereavement Policy will be excused from class for funeral leave, subsequent bereavement, and/or travel considerations. Students are responsible for providing appropriate documentation to the Dean of Students Office and for contacting their instructor as soon as possible to arrange to complete missed work.
Tardiness
Arriving late to class causes a disruption and, in some cases, may preclude a student's participation in course content. I will take attendance at the beginning of class and can’t guarantee that I will stop in the middle of class to change the attendance if a student walks in late. See me at the end of class if you walk in late to let me know you were present that day. If a student is repeatedly tardy, it is not guaranteed the attendance will be changed after walking in.
Submitting Late Assignments
Points may not be earned for any assignment or project* submitted past the established due date and time unless the student has contacted the instructor and made arrangements ahead of the deadline. To arrange for a deadline extension, students should email their request to the instructor, including the assignment or project title, the original deadline, the reason for requesting an extension, and a proposed new deadline not to exceed seven days beyond the original deadline or the final exam date and time (whichever is shorter). 
*The only exceptions to this late work policy are Projects 1-9. Since all of your projects are needed to build up to a final portfolio at the end of the semester, late submission will be accepted for Projects 1-9, but only for 50% (5 points) credit. All late submissions for Projects 1-9 must be communicated with the instructor and submitted by the end of the day Monday, April 20th.
Electronics Policy
Electronic devices are a major part of completing tasks for this course. Phones and headphones/earbuds are not allowed during instruction or guest speaker presentations. Please remove your headphones/earbuds prior to the start of class. You may use your own laptop/tablet, but only for academic purposes of taking notes and working on assignments for this course. The classroom has Mac desktops that are available to use as well. 
Communication
Email is the primary form of communication in this course — important information and instructions will be sent out through email. As such, students are expected to check their school email regularly. Additionally, students are encouraged to communicate with their instructor via email to ask questions, request deadline extensions ahead of the deadline, or provide course feedback at any time outside of course meetings. 

Grading
Instructors assign grades in undergraduate courses based on the university's grading system. The grading scale used in this course is below.

	Letter Grade
	Percent

	A
	90-100%

	B
	80-89%

	C
	70-79%

	D
	60-69%

	F
	59% and below


Inclusivity
Every student in this course, regardless of background, sex, gender, race, ethnicity, class, political affiliation, physical or mental ability or any identity category, is a valued and equal member of the group. All participants bring different experiences to this course, and no one experience has more value or import than another. In fact, it is the different experiences that will enrich the course content. The instructor encourages every student to share their own experiences as they are relevant to the course, but the instructor also stresses that no student is ever presumed to speak for anything or anyone more than their own experience or point of view. Furthermore, in this course, all individuals have the right to determine their own identity. All individuals have the right to be called by whatever name they wish, and for that name to be pronounced correctly. All individuals have the right to be referred to by whatever pronoun they identify. All individuals have the right to adjust those things at any point. If there are aspects of the instruction of this course that result in barriers to an individual's inclusion or a sense of alienation from the course content, please contact the instructor privately without fear of reprisal. If any individual feels uncomfortable contacting the instructor, they should contact the Dean of Students Office.
Participation
Students are expected to attend each class prepared. Unless otherwise directed, follow the syllabus for due dates. During class, students are expected to participate in class discussion and ask questions when necessary, both with the instructor as well as with guest speakers. 
Assignments

	Reflections

	Guest Reflections
	14 x 10 points = 140 points

	Projects

	01 Personal Logo
	10 points

	02 Narrative Video Voiceover Script
	10 points

	03 Narrative Video Two-Column Script
	10 points

	04 Portfolio Setup
	10 points

	05 Voiceover Audio
	10 points

	06 Basic Photo Editing
	10 points

	07 Infographic
	10 points

	08 Screen Recording
	10 points

	09 Text Animation
	10 points

	10 Narrative Video
	50 points

	11 Completed Portfolio
	60 points

	Exams

	Final Exam
	60 points

	Total
	400 points


Submitting Late Assignments
Points may not be earned for any assignment or project* submitted past the established due date and time unless the student has contacted the instructor and made arrangements ahead of the deadline. To arrange for a deadline extension, students should email their request to the instructor, including the assignment or project title, the original deadline, the reason for requesting an extension, and a proposed new deadline not to exceed seven days beyond the original deadline or the final exam date and time (whichever is shorter). Exceptions to this policy for missed deadlines due to absences can be found in the Course Policies > Attendance section of this syllabus.

*The only exceptions to this late work policy are Projects 1-9. Since all of your projects are needed to build up to a final portfolio at the end of the semester, late submission will be accepted for Projects 1-9, but only for 50% (5 points) credit. All late submissions for Projects 1-9 must be communicated with the instructor and submitted by the end of the day Monday, April 20th.
Portfolio Artifacts
One of the culminating experiences of a Mass Media degree is the completion of COM 396 Mass Media Capstone, a course that includes the preparation of a personal portfolio to organize and showcase a student's abilities. Students are encouraged to retain items from this class, whether produced independently or in groups, for inclusion as portfolio artifacts. Beyond the Capstone class, a student's portfolio may also prove a valuable tool as they seek entry into a graduate program or employment in their areas of specialization.
Extra Credit Opportunities
Research Participation
There will be a few extra credit opportunities for research participation. The extra credit points will be added to a student's final grade and may not necessarily appear in the gradebook immediately upon a student's completion of the opportunity. There are no guarantees for extra credit, and it is each student’s responsibility to be aware of and take advantage of such opportunities. Students may receive extra credit for participating in any of the studies posted to the School of Communication’s Research Announcement Board. The Research Announcement Board is updated as research studies are opened/closed, and it is the student's responsibility to access the Board and be aware of available opportunities. The Research Announcement Board can be accessed online.

In general, each 30 minutes of participation in an extra credit study will earn a student 0.5 Research Credits, but students should see the call for participants for the Research Credits associated with each study. For example, if a student participates in a research study worth 0.5 Research Credit, their participation would provide five (5) points to their final grade. Each project listed on the Research Announcement Board will indicate the specific number of Research Credits associated with the project. Students can earn a maximum of ten (10) extra points for COM 101.

The instructor will receive evidence of participation and the time of participation from the researcher(s) who administer the research studies at the conclusion of the semester; however, it is the student's responsibility to make sure that the researchers have the necessary evidence of their participation at the time of the study. Before participating in a study, students should be sure to have their name, ULID (i.e., the part of a student's email before @ilstu.edu), instructor name, and course and section number ready, as students will need to provide these to receive credit. Research Credit can only be applied to one course for each study, unless specified otherwise on the Research Announcement Board. After the final exam, a student will have no further opportunities for extra credit or to otherwise improve their grade.
Non-Research (determined by instructor)
There may be some studies for which a student is not eligible (e.g., recruiting based on gender or family structure) or in which they do not wish to take part. Reasonable alternatives are available for those not able or wanting to take part in specific studies, to ensure equitable non-research-based opportunities. Throughout the semester, the instructor may announce non-research opportunities for extra credit, which could include attending a colloquium, reading a recent article or research paper, or attending an on-campus event and writing a summary of the connection of the event to course content. The instructor will make these opportunities and specific details available as they arise.


Resources
Special Resources
Any student needing to arrange a reasonable accommodation for a documented disability and/or medical/mental health condition should contact Student Access and Accommodation Services at 350 Fell Hall, (309) 438-5853, or visit the website.
Mental Health
Life at college can get very complicated. Students sometimes feel overwhelmed, lost, experience anxiety or depression, struggle with relationship difficulties or diminished self-esteem. However, many of these issues can be effectively addressed with a little help. Student Counseling Services helps students cope with difficult emotions and life stressors. Student Counseling Services is staffed by experienced, professional psychologists and counselors, who are attuned to the needs of college students. The services are FREE and completely confidential. Find out more on their website or by calling (309) 438-3655.
Tentative Schedule
This schedule is subject to change throughout the semester. Any changes will be communicated as explained in the Communication section of this syllabus. 

Generally, on Mondays we will cover content from the textbook, look at examples, and discuss our experiences in the topic area; on Wednesdays, students will have the opportunity to work on a creative media project; and on Fridays, we will spend time with a guest speaker who will share their experience in academia, industry, and the School of Communication, and students will be asked to submit a reflection.

	Week 01
	Monday, January 12
	Wednesday, January 14
	Friday, January 16

	
	IN CLASS
· Introductions
· Brief Review of the Lab and Macs
· Adobe Creative Cloud
· Guest Expectations
	IN CLASS
· COM Welcome
Dr. Aimee Miller-Ott
· Guest Speaker 01
Kate Boutilier - Advising

	IN CLASS
Guest Speaker 02 Steve Suess – WZND
BEFORE NEXT CLASS
· Submit Guest Reflections 01 & 02
· Review Chapter 1




	Week 02
	Monday, January 19
	Wednesday, January 21
	Friday, January 23

	
	Martin Luther King Jr. Day – NO CLASS IN CLASS
	IN CLASS
· Chapter 1 Create to Learn
· File Management
	IN CLASS
· Guest Speaker 03 Kevin Capie – The Vidette
BEFORE NEXT CLASS
· Submit Guest Reflection 03
· Review Chapter 2




	Week 03
	Monday, January 26
	Wednesday, January 28
	Friday, January 30

	
	IN CLASS
· Chapter 2 Getting Creative
· The Importance of Creative Skills
	IN CLASS
· Chapter 4 Accessing and Analyzing Ideas
	IN CLASS
Guest Speaker 04 TBA – WGLT
BEFORE NEXT CLASS
· Submit Guest Reflection 04
· Review Chapter 3




	Week 04
	Monday, February 2
	Wednesday, February 4
	Friday, February 6

	
	IN CLASS
· Chapter 3 Developing a Career Brand
· Project 01 Create Personal Logo: Adobe Illustrator
	IN CLASS
· Continue work on Project 01
BEFORE NEXT CLASS
· Submit Project 01 Personal Logo
	IN CLASS
Guest Speaker 05 
Bob Carroll – TV-10/STW
BEFORE NEXT CLASS
· Submit Guest Reflection 05
· Review Chapter 5




	Week 05
	Monday, February 9
	Wednesday, February 11
	Friday, February 13

	
	IN CLASS
· Chapter 5 Creating Ideas
· Writing for Video
· Project 02 Draft Narrative Video Voiceover Script
	IN CLASS
Continue work on Project 02 
BEFORE NEXT CLASS
· Submit Project 02 Narrative Video Voiceover Script Draft
	IN CLASS
Guest Speaker 06 
Dr. Jodi Hallsten Lyczak
BEFORE NEXT CLASS
· Submit Guest Reflection 06
· Review Chapter 6




	Week 06
	Monday, February 16
	Wednesday, February 18
	Friday, February 20

	
	IN CLASS
· Chapter 6 Reflecting and Taking Action
· Writing for Video
· Peer review and revise scripts
· Project 03 Narrative Video Two-Column Script 
	IN CLASS
Continue work on Project 03
BEFORE NEXT CLASS
· Submit Project 03 Narrative Video Two-Column Script
	IN CLASS
Guest Speaker 07 
Dr. Fernando Severino
BEFORE NEXT CLASS
· Submit Guest Reflection 07
· Review Chapter 7



	Week 07
	Monday, February 23
	Wednesday, February 25
	Friday, February 27

	
	IN CLASS
· Chapter 7 Blogs and Websites
· Writing for Portfolio 
Project 04 Portfolio Setup: Adobe Portfolio
	IN CLASS
Continue work on Project 04
BEFORE NEXT CLASS
· Submit Project 04 Published Portfolio Link
	IN CLASS
Guest Speaker 08 
Dr. Lauren Bratslavsky
BEFORE NEXT CLASS
· Submit Guest Reflection 08
· Review Chapter 8



	Week 08
	Monday, March 2
	Wednesday, March 4
	Friday, March 6

	
	IN CLASS
· Chapter 8 Digital and Audio Podcasting
BEFORE NEXT CLASS
· Record Voiceover
	IN CLASS
· Adobe Audition
Project 05 Voiceover Editing
BEFORE NEXT CLASS
· Submit Edited Voiceover
	IN CLASS
Work day
BEFORE NEXT CLASS
· Review Chapter 9



	Week 09
	Monday, March 9
	Wednesday, March 11
	Friday, March 13

	
	Spring Break — NO CLASS	



	Week 10
	Monday, March 16
	Wednesday, March 18
	Friday, March 20

	
	IN CLASS
· Chapter 9 Images
BEFORE NEXT CLASS
· Gather several photos for editing (have them ready to access in the Lab)
	IN CLASS
· Adobe Photoshop
Project 06 Basic Photo Editing
BEFORE NEXT CLASS
· Submit Project 06 Photos
	IN CLASS
Guest Speaker 09 
Dr. Joe Blaney
BEFORE NEXT CLASS
· Submit Guest Reflection 09
· Review Chapter 10



	Week 11
	Monday, March 23
	Wednesday, March 25
	Friday, March 27

	
	IN CLASS
· Chapter 10 Infographics and Data Visualization
· Project 07 Create an Infographic: Canva
	IN CLASS
Continue work on Project 07
BEFORE NEXT CLASS
· Submit Project 07 Infographic
	IN CLASS
Guest Speaker 10 Dr. Andrew Ventimiglia
BEFORE NEXT CLASS
· Submit Guest Reflection 10
· Review Chapter 11




	Week 12
	Monday, March 30
	Wednesday, April 1
	Friday, April 3

	
	IN CLASS
· Chapter 11 Vlogs and Screencasts
· Project 08 Record a Screencast: QuickTime
	IN CLASS
Continue work on Project 08
BEFORE NEXT CLASS
· Submit Project 08 Screencast
	IN CLASS
Guest Speaker 11 Kelly Lambert
BEFORE NEXT CLASS
· Submit Guest Reflection 11
· Review Chapter 13



	Week 13
	Monday, April 6
	Wednesday, April 8
	Friday, April 10

	
	IN CLASS
· Chapter 13 Animation
· Storyboarding
· Project 09 Create Animation for Video: After Effects
	IN CLASS
Continue work on Project 09
BEFORE NEXT CLASS
· Submit Project 09 Animation
	IN CLASS
Guest Speaker 12 TBA
BEFORE NEXT CLASS
· Submit Guest Reflection 12
· Review Chapter 12



	Week 14
	Monday, April 13
	Wednesday, April 15
	Friday, April 17

	
	IN CLASS
· Chapter 12 Video Production
· Project 10 Video Editing: Adobe Premiere Pro
	IN CLASS
· Continue work on Project 10
BEFORE NEXT CLASS
· Continue Editing Video
	IN CLASS
Guest Speaker 13 Bobby Selzer
BEFORE NEXT CLASS
· Submit Guest Reflection 13
· Review Chapter 14



	Week 15
	Monday, April 20
	Wednesday, April 22
	Friday, April 24

	
	IN CLASS
· Chapter 14 Remix Production
· Continue work on Project 10
	IN CLASS
Continue work on Project 10
	IN CLASS
· Guest Speaker 14 Dr. Li Zeng, Brendan Leahy, and/or Rajeev Sigamoney – Film Studies Minor
· Continue work on Project 10
· PROJECT 10 DUE AT 11:59 PM
BEFORE NEXT CLASS
· Submit Guest Reflection 14
· Review Chapter 15




	Week 16
	Monday, April 27
	Wednesday, April 29
	Friday, May 1

	
	IN CLASS
· Chapter 15 Social Media
· Project 11 Finish Portfolio
	IN CLASS
Final Exam Review
Continue work on Project 11
BEFORE NEXT CLASS
· Submit Project 11 Published Portfolio Page
	MAKEUP DAY
(This day is reserved if we need to make up a potential lost day.)



	Week 17
	Monday, May 4
	Wednesday, May 6
	Friday, May 8

	
	Final Exams — NO CLASS



