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COM 273 – Fall 2026


Section 002 ● 5:00 – 6:15pm ● M/W ● Fell 148

IMPORTANT INFORMATION:

Instructor: Julie Navickas 
Office Hours: by appointment   
Email: janavic@ilstu.edu 

TEXTS
· Kilkenny, S. (2016). The Complete Guide to Successful Event Planning. (3rd ed.). Atlantic Publishing. (available for free through Milner Library) 
· Other readings, articles, and podcast episodes as assigned
COURSE OVERVIEW:
Prerequisites: COM 111, 160, and 162 or 163 or concurrent registration.

This course provides students with a comprehensive understanding of the event planning process and the strategies used to successfully promote events. Throughout the semester, students will explore the key components of event planning, including goal setting, budgeting, sponsorship, marketing, logistics, risk management, and event evaluation.
By developing a detailed event plan, students will learn how to make strategic decisions, manage complex details, and adapt to the evolving nature of the planning process. Students will also gain hands-on experience by participating in event execution and evaluating events firsthand, including opportunities to partner with community organizations. These real-world experiences will provide valuable insight into the collaboration, preparation, and problem-solving required to produce successful events.
By the end of the course, students will be equipped with the knowledge, practical skills, and strategic thinking needed to design, promote, execute, and evaluate successful events across a variety of settings.
Please note that this class will require outside of class time attending events and participating in events, so please see the schedule and plan accordingly.

COURSE GOALS:

Upon successful completion of this course, students will:

1. Understand the event planning process and strategies for promotion. 
2. Be able to effectively promote, plan, and execute events with detailed and strategic decisions.
3. Develop thorough event plans that identify event goals. 
4. Be able to execute events and collaborate with clients and partners. 
5. Identify and solve potential event problems or issues through effective teamwork. 
6. Understand the importance of community partnerships and relationships in the event planning process. 
7. Navigate and understand event-related contracts.
MY TEACHING PHILOSOPHY:
As your instructor, my role is to guide your learning, challenge your thinking, and serve as a resource as you explore the field of event management. I am committed to creating a supportive learning environment where you feel comfortable asking questions, exploring new ideas, and developing the knowledge and skills needed to succeed.
Please know that I am here to help you throughout the semester. If you have questions or need assistance, I encourage you to reach out. Unless your question involves a personal or private matter, asking during class is often beneficial, as your classmates may have similar questions and can learn from the discussion as well.
If there are circumstances or accommodations that would help you be successful in this course, please let me know. I am committed to helping every student have the opportunity to achieve their full potential.
At the same time, I believe that learning is a partnership. While I will provide guidance, feedback, and support, the quality of your educational experience ultimately depends on your own effort, preparation, engagement, and willingness to embrace new challenges. The more you invest in this course, the more you will gain from it.

COURSE ASSIGNMENTS:

1. Event Proposal (200 pts): Throughout the semester, you will work in small groups to develop a comprehensive event proposal while serving as the project coordinator for a client. Beginning with an initial concept, your team will guide the event through the planning process, creating a professional proposal that includes event goals and objectives, timelines, sponsorship opportunities, and a detailed budget. 
To support your progress, you will submit portions of the proposal throughout the semester for instructor feedback. Because this is a collaborative project, peer evaluations will be incorporated into your final grade. At the end of the semester, your group will formally present your event proposal and recommendations to the client.
Attendance and active participation are essential, as many project activities and group work sessions will take place during class. As your proposal develops, you are expected to continually revise and strengthen your work by incorporating instructor feedback. Keep in mind that event planning is an iterative process—not a linear one. As ideas evolve and new information emerges, your proposal should reflect those changes through ongoing revisions and refinements.
2. Case Studies (100 pts): During the semester, you will complete two case studies analyzing different aspects of live events you attend outside of class. These case studies must be based on events that take place during the semester—not events you attended previously.

You are responsible for identifying and attending events that fit your schedule, although I will provide resources and suggestions to help you find appropriate opportunities. Through these assignments, we will develop our “professional eyes” by evaluating events from an event management perspective. Each event should represent a different type of event with distinct goals, audiences, and purposes.

I encourage you to step outside your comfort zone by attending at least one event you might not normally choose, as doing so often provides valuable learning experiences and new perspectives.

Additional assignment details and grading criteria will be provided throughout the semester. You will also share your findings through informal case study presentations, which will be included as part of your course grade.
3. Podcast Episode (100 pts): Working with a partner, you will create a 20–30 minute podcast episode that creatively explores the most important aspects of the event planning process. Your discussion should demonstrate your understanding of course concepts by drawing on assigned readings, class discussions, and additional research conducted outside of class. Be sure to incorporate your research to support the topics and recommendations you present throughout the episode.
In addition to discussing best practices and key principles, you should weave in your own event planning experiences and examples to illustrate concepts and make your discussion engaging, relevant, and practical. Your podcast should be well organized, conversational, and informative while showcasing your ability to connect course material to real-world event planning.

4. Class Events (100 pts): Throughout the semester, we will attend several events as a class. These experiences are designed to give you a behind-the-scenes look at the planning and execution of live events while allowing us to analyze event strategies, logistics, and outcomes together.

Attendance at these events is required and will count toward your course grade. If you have an excusable conflict that prevents you from attending, please speak with me as soon as possible so we can discuss your options. Please note that class events may not be used to fulfill your case study assignments.

FINAL GRADE ALLOCATION:

TOTAL POINTS POSSIBLE: 500
	Podcast Episode
	Class Event 1
	Class Event 2
	Case Study 1
	Case Study 2
	Final Event Proposal

	100
	50
	50
	50
	50
	200


The grading scale is a standard ten percentage point scale:

90 - 100% = A; 80% - 89% = B; 70% - 79% = C; 60 - 69% = D; below 60% = F

COURSE POLICIES: 

ACADEMIC INTEGRITY: You are expected to be honest in all academic work, consistent with the academic integrity policy as outlined in the Code of Student Conduct and any additional syllabus language. All work is to be appropriately cited when it is borrowed, directly or indirectly, from another source. Unauthorized and/or unacknowledged collaboration on any work, or the presentation of someone else’s work, is plagiarism. 

Content generated by an Artificial Intelligence third-party service or site (AI-generated content) without proper attribution or authorization is another form of plagiarism. If you are unsure about whether something may be plagiarism or another form of academic dishonesty, please reach out to me to discuss it as soon as possible. Any allegation of academic dishonesty may be referred to Student Conduct and Community Responsibilities, a unit of the Dean of Students Office, for possible review. If found responsible for academic dishonesty, a grade penalty can also be applied. 
ASSIGNMENT DUE DATES: All assignments must be completed on the date they’re due. No late work will be accepted. If you are unprepared to turn in an assignment on the assigned day, you will receive a zero unless an alternate due date has been previously approved, or documentation has been provided for extreme circumstances.
ATTENDANCE: Regular attendance is expected and encouraged. However, if you are sick, please do not come to class. I will work with you if you keep me informed. 
BEHAVIORAL EXPECTATIONS POLICIES AND PROCEDURES: 

Professional Courtesy. Professional courtesy includes respecting others’ opinions, not interrupting in class, being respectful to those who are speaking, and working together in a spirit of cooperation. I expect you to demonstrate these behaviors at all times in this class. With that in mind, sleeping, reading materials irrelevant to class purposes, texting, or disrupting the class will not be tolerated and will result in the student being considered absent for that particular class period.
Behavioral Expectation Policy. Should any student violate the expectations of appropriate classroom behavior, the instructor will schedule a meeting to discuss these expectations and develop a behavioral modification plan. If these behaviors persist, you will be at-risk for failing the course.
CANVAS: Canvas will serve as the primary platform for this course. Course materials, assignments, announcements, and reminders will be posted here throughout the semester. Assignment deadlines can be found on the Canvas course calendar, and all course resources—including guidelines, rubrics, presentations, readings, and other supplemental materials—will be available on the site. Unless otherwise noted, all assignments should be submitted electronically through Canvas.
CHEATING/PLAGIARISM: Students are expected to be honest in all academic work, consistent with the academic integrity policy as outlined in the Code of Student Conduct. All work is to be appropriately cited when it is borrowed, directly or indirectly, from another source. Unauthorized and unacknowledged collaboration on speech topics and/or the presentation of someone else’s work warrants plagiarism. 

Students found to inadvertently commit acts of dishonesty will receive appropriate penalties specific to the assignment in question. Students found to commit intentional acts of dishonesty will receive a failing grade in the course and will be referred for appropriate disciplinary action through Student Conduct and Conflict Resolution Office. 

FORMAT OF ASSIGNMENTS: All work must be typed and double-spaced unless otherwise noted. Assignments should have one-inch margins and use a standard 12-point font (Times New Roman, Calibri, or Ariel). Please proofread your work carefully for spelling or grammatical errors. You will lose points for excessive grammatical or spelling errors. 

ILLINOIS STATE UNIVERSITY BEREAVEMENT POLICY: If a student experiences a death of an immediate family member or relative as defined below, the student will be excused from class for funeral leave, subsequent bereavement, and/or travel considerations. The student will provide appropriate documentation and arrange to complete missed classroom work as soon as possible according to the process outlined below.

Upon notification of the absence and proper documentation, each faculty member shall excuse the student from class according to this policy and provide an opportunity to complete missed exams, quizzes, and other required work.  Ultimately, the student is responsible for all material covered in class and must work with each individual professor as soon as they return to complete any required work. Details can be found at the following website: https://policy.illinoisstate.edu/students/2-1-27/
MENTAL HEALTH RESOURCES: Life at college can get very complicated. According to recent research, nearly 40% of college students are at-risk for developing generalized anxiety disorder and are less likely to seek help for it compared to other mental health issues. Students also sometimes feel overwhelmed, lost, experience depression, and struggle with relationship difficulties or diminished self-esteem. However, many of these issues can be effectively addressed with a little help. Student Counseling Services (SCS) helps students cope with difficult emotions and life stressors. Student Counseling Services is staffed by experienced, professional psychologists and counselors, who are attuned to the needs of college students. The services are FREE and completely confidential. Find out more at Counseling.IllinoisState.edu or by calling (309) 438-3655.
SPECIAL NEEDS: Any student needing to arrange a reasonable accommodation for a documented disability and/or medical/mental health condition should contact Student Access and Accommodation Services at 308 Fell Hall, Office Phone (309) 438-5853, Video Phone (309) 319-7682 or visit the website at StudentAccess.IllinoisState.edu.

	DATE
	TOPIC
	ASSIGNMENT DUE

	Week 1

August 17   

	Course Introduction 
Review Syllabus & Canvas 
	

	August 19

	NO CLASS
	 

	Week 2
August 24 


	Defining an Event 
Importance of Events 

Assign Case Studies 


	Read chapters 1-3 

	August 26 


	The Event Planning Process
Target Audience 

Goals & Objectives 


	Read chapters 4-5, 10 

	Week 3
August 31   

	Assign Final Event Proposal
Select Groups 

Discuss Guest Speaker Expectations


	 

	September 2     


	Guest Speaker: CICA Board 
	

	Week 4
September 7     

	NO CLASS (LABOR DAY)
	

	September 9

	Assign Podcast Episode
Assign Partners 

Group Workshop Day 


	

	Week 5
September 14   

	Stakeholders & Sponsors
Assign Class Events 
	Executive Summary 

Client & Situational Analysis

	September 16     

	Date & Site Selection 
	Read chapters 7-9, 11-13, 15-16 

	September 19 
(BONUS Date!) 


	That’s What She Said Show 

7:00 p.m. 

Asthroth Center

Heartland Community College 


	

	Week 6
September 21     

	Bloomington Center for the Performing Arts (BCPA) Tour  
600 N. East Street. Bloomington 


	Event Goals & Objectives
Target Audience 

	September 23     


	Guest Speaker: Daniel Almanza, College of Media, University of Illinois 

	

	Week 7
September 28

	Case Study Presentations 
	Case Study #1 

	September 30

	Guest Speaker: Lindsey Krull, Marketing Manager, Aspen Group 
	Event Design & Experience
Venue & Logistics 



	Week 8
October 5
 
	Budgeting & Finance 
	Read chapter 6 

	October 7  


	Event Promotions & Marketing
	Read chapters 14 & 16

	Week 9
October 12

	Guest Speaker: Sarah Franzen, PR & Community Impact, COUNTRY Financial 


	Podcast Episode 

	October 14   


	Guest Speaker: Jennifer Sedbrook, CEO
Girl Scouts of Central Illinois 
	Project Timeline 
Promotional Strategy 



	Week 10
October 19 


	Event Logistics
	Read chapters 18 – 22 

	October 21  


	NO CLASS
	

	Week 11
October 26     

	Event Evaluation & Measuring Success
	Read chapter 23

	October 28    


	Case Study Presentations
	Case Study #2 

	Week 12
November 2
    
	Group Workday
	Sponsorship Plan

Detailed Budget 



	November 4 


	Guest Speaker: Jenette Juraczyk, Producer

of That’s What She Said 

 
	

	Week 13
November 9
 
	Guest Speaker: Stephanie Duquenne,

Alumni Engagement, University of Illinois  
	Risk Management & Contingency Plan

Evaluation Plan 

	November 11 


	Grossinger Motors Arena Tour 
101 S. Madison St. Bloomington 


	

	Week 14
November 16 


	The Castle Theatre Tour 
209 E. Washington St. Bloomington 
	

	November 18   


	Group Workshop Day 

Course Evaluations
	Supporting Materials & 
Appendices 

Class Event #1 

Class Event #2


	Week 15
November 23   
 
	NO CLASS (FALL BREAK)
	

	November 25   


	NO CLASS (FALL BREAK)
	

	Week 16
November 30

	Event Proposal Presentations for CICA

	Event Proposal 

	December 2 
	NO CLASS
	

	Finals Week 
	TBD by ISU  


	


***The above schedule, procedures and policies in this course are subject to change in the event of extenuating circumstances. The instructor will notify students in a timely manner of all changes related to the course schedule. In addition, the instructor reserves the right to handle situations with students on a case-by-case basis. 
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