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Spring 2026
COM 160: Introduction to Mass Media
School of Communication, Illinois State University
Tuesday, Thursday from 2pm-3:15pm 

Room: Schroeder Hall 0238
Instructor: Dr. Andrew Ventimiglia				                
Email: amventi@ilstu.edu
Phone Number: (309) 438-7310				     
Office Hours: Fell 428 / Tuesdays and Thursdays 1-2pm, or by appointment
Course Description: 

We are surrounded by the media and interact with it almost constantly from the time we wake up until the time we go to bed. It’s easy to think that it has been around forever, but historically speaking, the media is a relatively young phenomenon. To best understand it now, we learn about how it developed and what influences and shapes it today. We also learn to be critical consumers of the media by becoming exposed to many different aspects of it. This will require that we get outside of our own preferences. For example, we may dislike a particular genre of music or film, but if we want to criticize the genre intelligently (which is an outcome of the course), we should understand what the various types of music or film have to way, why their messages appeal to particular audiences that may be different than us, and what criteria we are using to make our own judgments. We need to understand how the images and words make sense and create meaning, and what influences that creation. This is what the media is all about! 

To develop this understanding, this class will give you a change to examine how mass media (film, radio, TV, digital media) developed. You will explore the impact these forms of media have on society and on you, personally. Ultimately, this course will make you a more sophisticated media consumer. 
On completion of this course, you should be able to:

· Demonstrate an understanding of influence of the media on contemporary society.
· Apply critical thinking skill to various news media.
· Comprehend the historical development of various media forms. 
· Distinguish between media functions: information, persuasion, entertainment, and transmission of culture. 
· Comprehend methods of media organization, finance, and regulation. 
· Recognize the role historical media play in contemporary media. 
· Describe the impact of social media and developing media like AI-generated video on individuals. 

What do I need from you? 

· An open mind with an eagerness to learn and recognition that learning in college is not a passive endeavor. 
· A demonstrated willingness to engage in academic honesty in all class assignments and exams. 
· A demonstrated willingness to complete the course assignments with good faith effort. 
Required Text

Media/Society: Technology, Industries, Content, and Users by David Croteau, William Hoynes, and Clayton Childress (Sage), 8th edition, 2026.

ISBN (eBook): 9781071922811
ISBN (Paperback): 9781071922798

You are encouraged to buy or rent the eBook version of the textbook, which should be the cheapest option available, but if you learn better reading a paper copy (or if you want a permanent copy rather than just temporary access to these materials), I have included the ISBN number for buying or renting a paperback version.

Additional readings will be available electronically on Canvas or are available via links in the syllabus below.
Coursework

Video Journals and Written Exercises: Some classes will include short writing exercises or activities designed to familiarize you with concepts in the study of mass media. These exercises are identified in the class schedule below. At other times, you will be asked to create and upload a short video to Canvas where you can bring questions, make comparisons, critique concepts, and offer tentative conclusions about the readings or videos we have watched, citing class content as you discuss. Each assignment is worth 25 points. The assignments will add up to a total of 100 points. 

Content Exams (2) and Final Exam: There will be two closed-book multiple-choice and matching terms exams and a cumulative final exam evaluating your knowledge of class content. The exams will be conducted in class. The content exams are each worth 50 points, and the final exam is worth 100 points. 

Final Project: Your final project will give you the chance to explore one course topic as it personally relates to your individual life while also allowing you to demonstrate your knowledge on the topic. The topic is creative in nature and designed to be as enjoyable and personally valuable as an assessed project can be for students. You will be asked to dive deeply into the topic of social media. You will be given the opportunity to critically examine your own social media use and even devise a plan to make changes to it if you so desire. You will also be communicating some aspect of your knowledge of the topic to a target audience of your choice in a multimedia infographic or recorded video. The final project will be completed in three stages totaling 150 points. 
Grade Breakdown

50 points – Attendance and Participation (10%)
100 points – Video Journals and Written Exercises (20%) 
100 points – Two In-Class Content Exams (20%) 
100 points – Final Exam (20%)
150 points – Final Project [Written Assignments and Infographic/Video] (30%)

Total: 500 points 
Course Policies

Attendance and Participation: Attendance is expected for all class sessions. I will take attendance in each class. You are permitted two unexcused absences throughout the semester. If you exceed two unexcused absences, you will lose points for missing each additional class beyond two unless you have an excused absence (doctor’s note or pre-approved by me). Students should be present and attentive during class (not on your phone, using social media, etc.). If you are on your phone or laptop and caught doing other work outside of this class, you will lose your attendance points for the day. Unless documentation of an excused absence is provided by the Dean of Students office, you will not be allowed to make up those points in any way. 

Absences due to Student Bereavement: Students who experience the death of an immediate family member or relative as defined in the University Student Bereavement Policy will be excused from class for funeral leave, subsequent bereavement, and/or travel considerations.  Students are responsible for providing appropriate documentation to the Dean of Students office and for contacting the instructor as soon as possible to make arrangements for completing missed work.  More information is available in the Student Bereavement Policy at http://policy.illinoisstate.edu/students/2-1-27.shtml 

Student E-Mail: Students will be expected to have a working e-mail account and to regularly log into Canvas. Weekly course information will be available to all students via Canvas so it is essential that your account is current and that you access it regularly. Inability to use or have access to Canvas may compromise your success in this class.

Assignment Due Dates: Due dates throughout the semester are listed in the syllabus and will also be listed on Canvas. Assignments are due by 11:55pm on the date they are due. Deadlines are firm and non-negotiable as they would be in the professional world. Clear deadlines are essential to the fair treatment of students who do complete assignments on time. Assignments are happily accepted early.

Academic Integrity: Students are expected to be honest in all academic work. A student’s placement of his or her name on any academic exercise shall be regarded as assurance that the work is the result of the student’s own thought, effort, and study. Students who have questions regarding issues of academic dishonesty should refer to the University regulation that outlines unacceptable behaviors in academic matters. It is the student and faculty’s responsibility to uphold the principles of Academic Integrity. Academic Integrity is an important part of this University and this course. Academic Integrity is required of you the student and myself as the instructor. Academic Integrity should be used in preparation of this course, in class time, regarding exams, and with regard to written assignments. In certain circumstances (such as cheating or plagiarism) faculty may be required to refer a student(s) to Community Rights & Responsibilities for a violation of Illinois State University’s Code of Student Conduct (Quoted from “Community Rights and Responsibilities at Illinois State University”).

AI Policy: Generative AI can be used in this course at specified times with proper attribution. In this course, you may use generative AI tools (such as Microsoft Co-Pilot or Adobe Firefly) to complete specific assignments, given instructor guidance and permission, so long as the use of generative AI tools is properly disclosed through in-text citations, quotations, and references. Note that any use of generative AI must be both responsible and ethical. This means that you are required to comply with all privacy laws and research requirements to protect data and must have appropriate permissions to enter data into a generative AI tool. You are encouraged to ask me any questions on ethical use as well as whether data or information may be entered into a generative AI tool.

Student Access and Accommodation Services: Any student needing to arrange a reasonable accommodation for a documented disability and/or medical/mental health condition should contact Student Access and Accommodation Services at 308 Fell Hall, Office Phone (309) 438-5853, Video Phone (309) 319-7682 or visit the website at StudentAccess.IllinoisState.edu

Mental Health Resources: Life at college can get very complicated. Students sometimes feel overwhelmed, lost, experience anxiety or depression, struggle with relationship difficulties or diminished self-esteem. However, many of these issues can be effectively addressed with a little help. Student Counseling Services (SCS) helps students cope with difficult emotions and life stressors. Student Counseling Services is staffed by experienced, professional psychologists and counselors, who are attuned to the needs of college students. The services are FREE and completely confidential. Find out more at www.Counseling.IllinoisState.edu or by calling (309) 438-3655. 

Campus Safety and Security: Illinois State University is committed to maintaining a safe environment for the University community. Please take a few moments to make sure you are signed up for ISU Emergency Alerts at www.security.illinoisstate.edu/emergency_alert. Also, note the information posted in each classroom about emergency shelters and evacuation assembly areas (both are indicated on stickers inside every classroom). Additional safety information is available on the Campus Safety and Security website, www.security.illinoisstate.edu.   

Contributing to Research: Graduate students and faculty in the School of Communication regularly conduct research and often solicit participation from students. You can find out about ongoing studies at the School of Communication Research Study Announcement Board. If you participate in one of these studies, please let me know, as there may be extra-credit opportunities for participating. 
Important Dates

2/17:		Content Exam #1
3/31:		Content Exam #2
4/7:		Final Project Part 1
4/21:		Final Project Part 2
5/4:		Final Project Part 3
TBD:		Final Exam
Course Schedule

Week 1: Introduction to the Study of Media and Society

T (1/13): 	Read Syllabus


TH (1/15):	Martin Stellinga, “The Medium is the Message,” (March 7, 2025). 
 	Mark Federman, “What is the Meaning of The Medium is the Message?” 


Week 2: 	Understanding Media and Media Literacy

T (1/20):	Media/Society, “Ch. 1: Media/Society in a Digital World,” (3-22). 

TH (1/22):	Abigail Syversen-Mark, “What is Media Literacy?” (March 12, 2025). 
Watch: 	Eyes Wide Open (2013 Digital Media Literacy Doc). 


Week 3:	The Evolution of Media Technology and Technological Determinism

T (1/27):	Media/Society, “Ch. 2: The Evolution of Media Technology,” (25-37).

TH (1/29):	Media/Society, “Ch. 2: The Evolution of Media Technology,” (37-58). 
Due:		In-Class Reflection #1 on Technological Determinism (25 points)


Week 4: 	Media History Part 1: From Orality to Print

T (2/3):	Walter Ong, Excerpt from Orality and Literacy (New York: Routledge, 1982): 80-84.
“The Differences Between Orality and Literacy: Insights from Walter Ong’s Work,” (September 23, 2024). 

TH (2/5):	Frank Elwell, “Elizabeth Eisenstein’s Printing Press.” 
Watch: 	The History of Typography (2013). 
Graphic Means (2017). 


Week 5: 	Media Economics

T (2/10): 	Media/Society, “Ch. 3: The Economics of the Media Industry,” (61-75).
Due: 		Video Journal #1 on Graphic Means (2017). 

TH (2/12): 	Media/Society, “Ch. 3: The Economics of the Media Industry,” (76-94).


Week 6:	Media History Part 2: Radio, Television, and Film

T (2/17): 	Susan Douglas, “The Invention of the Audience,” from Listening In: Radio and the American Imagination (New York: Random House, 1999): 124-161.
Due:	Content Exam #1

TH (2/19):	Neil Postman, “The Age of Showbusiness,” from Amusing Ourselves to Death (New York: Penguin, 1985): 83-98. 



Week 7: 	Media, Politics, and Law

T (2/24):	Media/Society, “Ch. 4: Political Influence on Media,” (95-112).

TH (2/26): 	Media/Society, “Ch. 4: Political Influence on Media,” (113-134).


Week 8: 	Media Organizations and Journalism

T (3/3):	Media/Society, “Ch 5: Media Organizations and Professionals,” (135-165).

TH (3/5): 	Katharina Knacker, “The Battle of the Tabloids,” (July 29, 2016). 
		Jelani Cobb, Taylor Lorenz, Jack Shafer, Max Tani, “Why Doesn’t Anyone Trust 
the Media?” Harper’s Magazine (November 2025). 
Listen: 	NPR, “Starving the Watchdogs: Who Foots the Bill When Newspapers 
Disappear?” (April 27, 2020). 


SPRING BREAK [3/9 to 3/13]


Week 9:	Media, Ideology, and Advertising

T (3/17):	Media/Society, “Ch. 6: Media and Ideology,” (169-190).

TH (3/19):	Media/Society, “Ch. 6: Media and Ideology,” (190-197).
		Jean Kilbourne, “Jesus is a Brand of Jeans,” (September 2, 2006). 
Listen:		NPR, “This is Your Brain on Ads,” (May 18, 2018). 


Week 10:	Media, Representation, Diversity

T (3/24):	Media/Society, “Ch. 7: Social Inequality and Media Representation,” (199-234).
Due:		In-Class Reflection #2 on Pop Culture Ideology
 
TH (3/26):	Maura Edmond, Olivia Khoo, Claire Perkins, and Verity Trott, “Streaming 
Diversity: Studying Screen Diversity in the Streaming Era,” Convergence Vol. 30(4): 1315-1330. 


Week 11:	Media Influence and the Study of Media

T (3/31):	Media/Society, “Ch. 9: Media Influence,” (267-291).
Due: 		Content Exam #2

TH (4/2):	 Media/Society, “Ch. 9: Media Influence,” (291-301).
		Kelly Craine, “Why TikTok Keeps You Scrolling,” (November 5, 2025). 
Watch: 	The Creepy Line (2018) or The Social Dilemma (2020). 




Week 12:	Media History Part 3: The Internet to AI

T (4/7):	Barry Leiner, et. al., “Brief History of the Internet,” Internet Society (1997). 
Due: 		Final Project Part 1

TH (4/9):	Michael Haenlein and Andreas Kaplan, “A Brief History of Artificial Intelligence,” 
California Management Review 2019, Vol 61(4): 5-14. 
Caitlin Petre and Julia Ticona, “The Starving Artist vs. AI: Guess Who Is 
Winning?” New York Times (December 16, 2025). 
Brian Phillips, “The Slopification of Everything,” The Ringer (December 17, 
2025). 


Week 13:	Audiences and Creators

T (4/14):	Media/Society, “Ch. 8: Audiences and Creators,” (237-257).
Due:		Video Journal #2 on AI Content

TH (4/6):	Media/Society, “Ch. 8: Audiences and Creators,” (257-265). 
	Julia Weed, “These Travel Influencers Don’t Want Freebies. They’re AI.” New York Times (December 9, 2025). 


Week 14: 	Globalization and the Future of Media

T (4/21): 	Media/Society, “Ch. 10: Globalization and the Future of Media,” (305-323). 
Due:		Final Project Part #2

TH (4/23):  	Media/Society, “Ch. 10: Globalization and the Future of Media,” (323-332). Ethan Mollick, “AI as a Creative,” from Co-Intelligence: Living and Working with AI (New York: Penguin, 2024): 93-122.


Week 15:	Wrapping Things Up 

T (4/28):	Steven Lee Myers and Stuart A. Thompson, “AI Videos Have Flooded Social 
Media. No One Was Ready.” New York Times (December 8, 2025).
Henry Farrell, “The Map is Eating the Territory: The Political Economy of AI,” 
Programmable Mutter (February 12, 2024).

TH (4/30):	 Final Exam Review


5/4 to 5/8: 	Final Exam Week

Due: 		Final Project Part #3 (5/4 at 11:55pm)
