COLLEGE OF BUSINESS
ILLINOIS STATE UNIVERSITY
BUS 100: Enterprise
Fall 2025

Mission: Through our shared commitment to excellence in teaching, research, and service, we prepare students to be skilled and ethical business professionals who will make significant positive contributions to organizations, to communities, and to our larger society.

Vision: To be the first choice for business education in Illinois

Core Values:
· We value excellence in instruction and enhanced student learning. The College of Business supports the Illinois State University tradition of excellence in teaching. We attempt to provide a holistic approach to learning, relying on excellent classroom teaching but reaching beyond to provide mechanisms for students to engage faculty, industry and each other through experiential learning and individualized attention.
· We value a dedication to knowledge creation. Intellectual contributions and the intellectual discipline required of high-quality scholarship are directly related to excellence in the classroom and in our service activities. Most of the efforts of the faculty will fall in the area of discipline-based scholarship as currently defined, but we also value intellectual contributions in the areas of interdisciplinary research, learning and pedagogy, and contributions to practice.
· We value a commitment to citizenship in and service to our institution, state, and nation. Our commitment to a dynamic global business environment demands that we take an active role, both as individuals and as a college of business, in the institutional and public processes related to our disciplines.
· We value a culture of shared governance. We operate in an environment of shared governance and we commit ourselves to an active role in campus shared governance processes.
· We value balanced excellence in the classroom, in research and intellectual contributions, and in service to our institution, our disciplines, and to the local, state, national and international communities.
· We value high ethical standards, as embodied in our Standards of Professional Behavior and Ethical Standards. As a community of scholars and business professionals, we strive to embody the characteristics of responsibility, honesty, trust, respect, and fairness in our professional and personal lives.

Linking the Mission, Vision, Core Values, Strategic Goals and Action Steps
Our mission is who we are, who we serve, and why we exist. We strive to achieve our vision. Our core values are the foundation for determining our strategic goals. Our action steps are measurable and help track progress toward our strategic goals.
 [Faculty please insert your penalties here or elaborate in the section under “Grading Policies”.]

COURSE INFORMATION	
	Course Number & Title: BUS 100-002 Enterprise
	Instructor: Andrew Bordewick
	Prerequisites: ENG 101 or COM 110 or concurrent registration required
	Credit Hours: 3.0
	Time and Location: 5:00 – 6:15 PM, Tue and Thur SFHOB 150
								                                                                  
INSTRUCTOR INFORMATION
	Email: ajborde2@ilstu.edu
	Office Location: By appointment
	Office Hours: Email or after class 
 
RESOURCES/MATERIALS
	Course Textbook: 
	Foundations of Business with Mindtap/liveplan 7th Edition by Pride, Hughes, Kapoor
ISBN: 9780357717998
Publisher: Cengage

COURSE OVERVIEW

The goal of the course is to introduce you to the exciting and interesting world of business enterprise. We hope to give you a taste of the topics and skills necessary to lead a firm to compete in the global and changing world of business.  
 
This course will build upon the skills you have developed or are developing in ENG 101 and COM 110 in the context of business. Lectures, class discussions, in-class and out-of-class assignments are designed to develop your evaluative, analytical, and critical thinking skills while examining topics related to business.  
 
In today’s business world, the greatest success and financial reward will go to the person who has the ability to make decisions, think critically, understand relationships, bring out the best in others, and communicate effectively, as well as understand the content and context of the business environment. As such, this course will emphasize the study of critical foundational business content, decision-making, critical thinking, communications, and teamwork.  
  
LEARNING OUTCOMES:

1. Identify basic concepts of accounting, business management, marketing, finance, law and insurance, broadly looking at the various functions and their inter-relationships. 

2. Describe the dynamic nature of business and the impact of social, ethical, technological, legal, political and other environmental factors on business.

3. Develop and improve the professional business habits and skills needed to enhance a successful business career, including critical and analytical thinking, oral and written communication, goal setting, decision making, ethics, social responsibility, and teamwork. 

4. Consider different majors/career paths within the College of Business and determine the best fit for you.

COURSE REQUIREMENTS

1) Mindtap Activities (120 points)

The Cengage Mindtap platform contains Learn It, Apply It, and Study It activities that that accompany each chapter of the text. These activities guide you through the key concepts and provide you with the opportunity to demonstrate your understanding of those concepts. Learn It activities are due on the date we discuss the chapter. Apply It activities will be due on the Sunday following our discussion of the chapter. Study It practice quizzes are not required to be completed for a grade, but may be useful in preparing for exams.

2) BUS 100 Homework Assignments (100 points)

Business Bird Ready (20 points): A guest speaker will visit our class and present an overview of “Business Bird Ready” and walk you through how to get started with the Suitable app. Complete the “Getting Started” badge to earn full credit. 
https://business.illinoisstate.edu/student-life/redbird-career-portfolio/

Library Research Project (30 points): The Business Librarian from Milner Library will visit class and present an overview of resources available to Business students. Following this presentation there will be a guided research assignment that requires using the library resources. The librarian will explain how to find the information, so it is important to attend that class. Submit the research assignment via Canvas.

Resume (50 points): A representative of Career Services will visit our class and provide an overview of the Career Center, including Resume and Cover Letter writing. Following this presentation, create a first draft resume using the template provided by Career Services. Then schedule an appointment with Career Services to have your resume reviewed. Make updates based on Career Services recommendations. Submit both the original first draft and the revised version of your resume in Canvas to receive full credit.

3) Group Business Plan Project and Presentation (200 points) 

Working in groups of five, students will develop a business plan for an imagined company. The project will consist of a written business plan and verbal presentation on the group’s proposed business. Projects will be graded on clarity, thoroughness, creativity, and overall quality. The grade will also include an anonymous peer evaluation of team members. A detailed rubric will be provided and discussed in class. The 2 best business plans as voted on by the class, acting as potential investors, will be awarded 10 extra credit points.

4) Exams (300 points)

This course will consist of three in-class exams, worth 100 points each. Exams will consist of multiple-choice questions drawn from content covered in the text and class lectures. 

5) Attendance (80 points) 

Class attendance is mandatory for the 3 exams and 2 group project presentation days. Attendance will be taken for the remaining class sessions to assess your attendance grade. 
· 3 or fewer absences = full 80 points earned
· 4 or more absences = % attendance * 80 points

GRADING	

	
	Course Requirements 
	Points
	Percentage

	1. 
	Mindtap Activities
	120
	15%

	2. 
	Homework Assignments
	100
	12.5%

	3. 
	Group Business Plan 
	200
	25%

	4. 
	Exams 
	300
	37.5%

	5. 
	Attendance
	80
	10%

	
	Total Possible Points
	800
	100%



A   90-100%    720 - 800 points
B   80-89%      640 - 719
C   70-79%      560 - 639
D   60-69%      480 - 559
F   < 60%          < 480


LATE ASSIGNMENTS 
Late assignments will not be accepted without permission from the instructor prior to the due date. DUE DATE <> DO DATE. 

ACCOMMODATION FOR STUDENTS 

Any student in need of an accommodation should contact the staff in Student Access and Accommodation Services at 438-5853 (voice) or 438-8620 (TDD). Their website is StudentAccess.IllinoisState.edu and the e-mail address for exams is SAAS_Exams@ilstu.edu.

STUDENT TECHNOLOGY SUPPORT

All students are encouraged to take the Introduction to Technology Quickstart Orientation found here: IllinoisState.edu/Quickstart.

Additionally, technology support can be found at Help.IllinoisState.edu/Technology, which includes hundreds of help articles on ISU technology, including Canvas, My.IllinoisState.edu, email, and WiFi. Phone and live chat support with the Technology Support Center is available through that site as well. Walk-up support, computer repair, and tech purchases are available at TechZone, located on the first floor of the Bone Student Center, as well as at TechZone.IllinoisState.edu.

Two software packages are available at no additional charge: Microsoft 365 (Word, Excel, PowerPoint, etc.) and Adobe Creative Cloud. Students can install these programs on their personal computers.

Students who do not have access to the technology they need to be successful in their coursework should contact the Technology Support Center at Help.IllinoisState.edu/Technology or 309-438-4357 to discuss options.

ATTENDANCE POLICY 

All students are expected to attend every class. Attendance will be taken for all class sessions. 3 or fewer absences are allowed for full credit towards your attendance grade. 

Absences on exam days and presentation days will not be excused unless the instructor has been notified in advance and approved the absence, or in the case of a documented medical emergency. An unexcused absence on either presentation date will be a 10 point deduction from your business plan project grade.

PROFESSIONALISM AND CLASS CONDUCT

Students are expected to act in a professional manner, which means being respectful to the instructor, guest speakers, and others in class. Please be familiar with and abide by the “College of Business Standards of Professional Behavior and Ethical Conduct.” If unprofessional behavior is observed, I will provide corrective coaching.

· Be on time, be attentive, and participate constructively in discussions. 
· Avoid distractions and consider turning off devices that are unnecessary for class. 
· Only bottled water may be consumed in the classroom wing of the State Farm Hall of Business Building. 
· Contribute maximum effort to your group project and be a reliable teammate. 

ACADEMIC INTEGRITY

Students enrolled in College of Business classes are expected to maintain high standards of ethical conduct within the classroom and when completing assignments, projects, and/or exams. Plagiarism and other forms of academic dishonesty such as cheating or using artificial intelligence apps will not be tolerated. Students are expected to provide appropriate citations for non-original writing even if the original work is paraphrased, no matter the type of assignment. Penalties for plagiarism and other forms of academic dishonesty may be severe. Consequences will be assigned on a case-by-case basis. 

PLAGIARISM 

Plagiarism is the presenting of others’ ideas as if they were your own. When you write a paper, create a project, do a presentation, or create anything original, it is assumed that all the work, except for that which is attributed to another author or creator, is your own. Plagiarism is considered a serious academic offense and may take the following forms:

· Copying word-for-word from another source and not giving that source credit.
· Paraphrasing the work of another and not giving that source credit.
· Using an image or a copy of an image without crediting its source.
· Paraphrasing someone else’s line of thinking in the development of a topic as if it were your own.
· Use of Artificial Intelligence without authorization.

Plagiarism can be remedied by citing the sources of the original work. When in doubt, cite the source using APA formatting. APA is expected for all course papers and major writing assignments and all assignments are to maintain academic tone and a high level of professionalism. APA formatting guidelines are available using the following link: https://owl.english.purdue.edu/owl/resource/560/01/. 

ARTIFICIAL INTELLIGENCE

In this course, the use of generative AI tools (such as ChatGPT or Adobe Firefly) is not permitted during the completion of any assigned work. Use of a generative AI tool to complete assigned work in whole or in part may be referred under the Code of Student Conduct academic dishonesty provisions for further action by the Dean of Students Office. Students may use generative AI tools to support their independent study of course topics but should do so with the understanding that generative AI tools may not be trustworthy.






COURSE CALENDAR

Dates on the syllabus are subject to change at the discretion of the instructor and notice will be given in class and/or via Canvas. 

	WEEK
	MO
	DATE
	TOPIC
	ASSIGNMENTS DUE


	1
	Aug
	Tue. 19

	Class Intro and Syllabus Review
	

	
	
	Thu. 21

	Ch 1: Exploring the World of Business and Economics
	Ch 1 Learn It due by class
Ch 1 Apply It due on Sunday

	2
	
	Tue. 26

	Guest Speaker: Pi Sigma Epsilon
Ch 2: Ethics and Social Responsibility in Business
	Ch 2 Learn It due by class
Ch 2 Apply It due on Sunday

	
	
	Thu. 28

	Guest Speaker: Delta Sigma Pi
Ch 3: Global Business
	Ch 3 Learn It due by class
Ch 3 Apply It due on Sunday

	3
	Sep
	Tue. 2
	Guest Speaker: Business Bird Ready
Ch 4: Choosing a Form of Business Ownership
	Ch 4 Learn It due by class
Ch 4 Apply It due on Sunday

	
	
	Thu. 4
	Guest Speaker: BIS Club
Ch 5: Small Business, Entrepreneurship, and Franchises
Group Project Teams Assigned
	Ch 5 Learn It due by class
Ch 5 Apply It due on Sunday

	4
	
	Tue. 9
	Review Chapters 1-5
	Business Bird Ready Assignment Due Sunday

	
	
	Thu. 11
	Exam 1
	

	5
	

	Tue. 16
	Guest Speaker: Danielle Futoran Turos Milner Library
	Library Assignment Due Sunday

	
	
	Thu. 18
	Business Plan Group Project Review 
	

	6
	
	Tue. 23
	Guest Seaker: Innovation
Ch 6: Understanding the Management Process
	Ch 6 Learn It due by class
Ch 6 Apply It due on Sunday

	
	
	Thu. 25
	Ch 7: Creating a Flexible Organization
	Ch 7 Learn It due by class
Ch 7 Apply It due on Sunday

	7
	
	Tue. 30
	Ch 8: Producing Quality Goods and Services
	Ch 8 Learn It due by class
Ch 8 Apply It due on Sunday

	
	Oct
	Thu. 2
	Guest Speaker: Kristy DeWall Career Services
	

	8
	
	Tue. 7
	Ch 9: Attracting and Retaining the Best Employees
	Ch 9 Learn It due by class
Ch 9 Apply It due on Sunday

	
	
	Thu. 9
	Ch 10: Motivating and Satisfying Employees
	Ch 10 Learn It due by class
Ch 10 Apply It due on Sunday

	9
	
	Tue. 14
	Guest Speaker: Professional Sales

	

	
	
	Thu. 16
	Review Ch 6-10
	

	10
	
	Tue. 21
	Exam 2
	

	
	
	Thu. 23
	Ch 11: Building Customer Relationships Through Effective Marketing
	Ch 11 Learn It due by class
Ch 11 Apply It due on Sunday


	11
	
	Tue. 28
	Ch 12: Creating and Pricing Products that Satisfy Customers
	Ch 12 Learn It due by class
Ch 12 Apply It due on Sunday

	
	
	Thu. 30
	Ch 13: Distributing and Promoting Products
	Ch 13 Learn It due by class
Ch 13 Apply It due on Sunday
Resume Assignment Due

	12
	Nov
	Tue. 4
	Ch 14: Exploring Social Media and e-Business
	Ch 14 Learn It due by class
Ch 14 Apply It due on Sunday

	
	
	Thu. 6
	Ch 15: Using Management and Accounting Information
	Ch 15 Learn It due by class
Ch 15 Apply It due on Sunday

	13
	
	Tue. 11
	Ch 16: Mastering Financial Management
	Ch 16 Learn It due by class
Ch 16 Apply It due on Sunday

	
	
	Thu. 13
	Review Ch 11-16
Review Group Project
	

	14
	
	Tue. 18
	Exam 3
	

	
	
	Thu. 20
	(Optional) Business Plan Project Working Session
	

	15
	
	Tue. 25
	No Class Thanksgiving Break
	

	
	
	Thu. 27
	No Class Thanksgiving Break
	

	16
	Dec
	Tue. 2
	Group Business Plan Project Presentations
	

	
	
	Thu. 4
	Group Business Plan Project Presentations
	Written Business Plan Due
Peer Assessment Due Sunday



2

